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ABSTRACT

Aim. Based on the premise that artificial intelligence has a shaping, guiding, and re-
constructive impact on gender perception, the main aim of this research is to contribute
to understanding the reproduction processes of gender in the digital age by examining
how gender representations are constructed in Al algorithms.

Method. This research follows a qualitative research model. Responses to 6 user
queries asked to Deepseek, Gemini, and ChatGPT are analysed using critical discourse
analysis. Themes such as dichotomous positioning, stereotyping, different experiences,
activism, and breaking stereotypes were identified in the study.

Results. All three tools position femininity and masculinity dichotomously, clearly
separating them based on physical appearance, roles, and social expectations. Com-
pared to Deepseek and Gemini, ChatGPT presents masculinity as strong and protec-
tive, and femininity as self-sacrificing and passive by stereotyping gender roles more
through media and social media representations. While highlighting the cultural
and historical changes in gender roles Deepseek highlights the transformation of male
roles, Gemini stresses the diversity of female roles, and ChatGPT foregrounds the con-
flict between traditional and modern gender relations and cultural diversity. Deepseck
and Gemini underscore women'’s fight for social change, while ChatGPT includes male
activists as well, providing a more inclusive representation of activism. All three tools
promote the breaking of gender stereotypes through equal responsibility, caregiving
males, and sharing household duties.

Conclusion. The research reveals that Deepseek, Gemini, and ChatGPT reproduce
traditional femininity and masculinity roles in their gender representations. While all
tools highlight attributes traditionally associated with women, such as motherhood,
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domestic responsibilities, and caregiving roles, they position men as authority figures,
breadwinners, and protectors. ChatGPT places more emphasis on the passive and obe-
dient traits of women, and the strong and rational traits of men, presenting more
stereotypes. Deepseek draws attention to sexuality-based stereotypes in masculinity,
while Gemini highlights the diversity of women’s experiences. All three tools acknow-
ledge men’s caregiving roles, though limited in challenging traditional norms.

Keywords: gender, gender perception, stereotypes, artificial intelligence, biased algorithm

INTRODUCTION

Gender is a term borrowed from grammar to describe individuals’ social identity
(male and female), personality traits and behavioural tendencies such as masculine, femi-
nine, androgynous and transgender. Although gender as a social identity is not absolute,
it is usually related to an individual’s biological sex (Chrisler & Lamer, 2016). Gender,
on the other hand, unlike the concept of sex, refers to the roles and responsibilities
of women and men determined by society. Ann Oakley used the concept of gender
for the first time in 1972 in his work Sex, Gender, Society and stated that gender
is the product of a cultural construction process and that the concept explains social
classification through masculinity/femininity (Oakley, 1972). In the process of cultural
construction and reproduction of gender by society, the media has a significant impact.

Mass media and technology are very effective tools in the formation of gender ste-
reotypes. In this context, traditional media shape the definition of femininity and repro-
duce the dominant gender stereotypes in society. This situation increases gender-based
discrimination and reinforces the status of women as the secondary gender (Timisi,
1997). Moreover, it is observed that women reflect their social roles as mothers, sisters,
and daughters in poetry and various forms of art. For instance, female minstrels who are
mothers write about motherhood (Kaplan, 2025). This phenomenon emerges as a result
of patriarchal conditioning. At its core lie the patriarchal social structure and gender
ideology. Today, artificial intelligence (AI) holds the potential to bring about a signific-
ant transformation in the media, and like the media, it also has the power to influence
the world of meaning and the arts that shape women’s roles.

Artificial intelligence, trained with a large data pool, scans the internet and receives
huge data sets. As a large language model, artificial intelligence is thought to be biased
(Bender et al., 2021; Ferrara, 2023; Ray, 2023). These biases are directed towards
gender, race, age, cultural stereotypes and may be in the form of favouring certain ideo-
logical and political values. In this context, it can be said that artificial intelligence
changes the directive of gender equality and perpetuates prejudices and inequalities
(Gross, 2023). This situation suggests that artificial intelligence has a shaping, directing
and reconstructing effect on gender perception.
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Al has been shown to widen gender gaps in the labour market (Carvajal et al.,
2024). The Al sector, like many other sectors, is characterised by a structural gen-
der inequality in which women are underrepresented. According to UNESCO data,
the proportion of women in technical positions in large-scale machine learning
companies is 20 per cent, the representation of women in Al research is 12 per cent,
and the proportion of women among professional software developers is only 6 per
cent. This data suggests that there is a serious imbalance in the gender distribution in ar-
tificial intelligence professions. In this context, it is of great importance to address
the causes and consequences of these inequalities (Maliki & Naji, 2024).

It has been revealed that ChatGPT’s algorithm is left-leaning in terms of politi-
cal perspective (Rozado, 2023). discriminates against people outside the white race
while privileging the white race (Noble, 2018), and respects men in the same profes-
sion more than women (Ghosh & Caliskan, 2023). In this context, ensuring gender
balance in the field of machine learning is critically important in preventing technolo-
gies from perpetuating discriminatory gender ideologies (Leavy, 2018) and supports
the idea that there are gender biases in large language models.

“The process of developing artificial intelligence algorithms is both an art and a sci-
ence” (Panch et al. 2019, p. 3). In this context, the research aims to determine the current
state of gender perception in artificial intelligence algorithms and to address how women
and men are represented. In this context, while starting from some research questions
asked as user questions to Deepseek, Gemini and ChatGPT in Tiirkiye, the study also
focuses on how the relationship between men and women is seen in Tiirkiye.

The development process of artificial intelligence algorithms is not only a techni-
cal engineering activity but also a production practice shaped by cultural and social
values (Panch et al., 2019). In this context, it should not be forgotten that algorithms
can reproduce normative assumptions embedded in data as data processing tools.
Within the scope of the research, the answers obtained through current and effec-
tive big language models such as Deepseek, Gemini and ChatGPT over six basic
questions asked in Turkish language provide the opportunity to analyse what kind
of a universe of meaning artificial intelligence offers regarding the representations
of women and men.

This research draws attention to how artificial intelligence systems reflect gender
norms and the potential for these systems to unwittingly reproduce gender biases.
The research fills an important gap in the local context due to the limited number
of such representation analyses, especially in the Turkish language. In addition,
the research sets an example for other research by asking similar questions in other
languages as user questions to large language processing models. The findings ob-
tained can guide both artificial intelligence developers and gender policies towards
the construction of more egalitarian and sensitive technologies. In this respect, the study
aims to contribute to the strengthening of ethical awareness and social responsibility
in technological designs.
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Gender Perception

Perceptions of gender differences contribute to the maintenance of gender inequality
in various areas of life. These perception differences cause gender inequality to re-
produce itself in hidden and ambiguous ways (Gurieva et al., 2022). In the sociology
of gender literature, it is known that gender-related personality traits have a direct
effect on bullying perception and outcomes (Alfano et al., 2021). This situation causes
large language processing models to face discrimination by classifying certain genders
through stereotypes.

Areas that shape gender perceptions include media, politics and sports. Political
discourse is an important factor affecting gender perception, and patriarchal culture
gives the image that women are only suitable for the domestic sphere and men are
the main actors of the house as the head of the house (Fitrianti et al., 2023). Individuals’
participation in sports is also influenced by the gender context (McGovern, 2024),
and sports branches are classified as masculine, lifestyle, neutral, and feminine (Xu et
al., 2021). In the media, stereotyping, objectification and sexualisation representations
continue to exist very widely. Individuals’ exposure to stereotyping representations
reinforces their belief in gender stercotypes and affirmation of gender role norms,
fuels sexism, harassment and violence in men, and suppresses career-related ambitions
in women (Santoniccolo et al., 2023). In this context, since it is considered that artificial
intelligence tools such as Deepseck, Gemini, and ChatGPT shape gender perception,
the study aims to identify gender-related biased algorithms in these tools.

METHODS
Research Design

This research is in qualitative research model. In the data analysis, the critical
discourse analysis method was adopted. With the critical discourse analysis used
in this research, the responses to the questions ‘How does a woman look?’, ‘How does
aman look?’, ‘How do women’s roles look?’, ‘How do men’s roles look?’, ‘How does
the relationship between men and women look?” and ‘How does the relationship
between men and women in Tiirkiye look?’ asked to Deepseek, Gemini and ChatGPT
as user questions were analysed and used to reveal the gender perception of Deepseek,
Gemini and ChatGPT (Van Dijk, 2001, p.352).

Within the scope of the research, while critically analysing how women and men,
women and men’s roles, as well as the relationship between women and men are
discursively presented in the discourses of Deepseek, Gemini and ChatGPT,
the main and sub-themes within the scope of the research problems were examined.
Afterwards, power relations and ideological structures in the discourses of Deepseek,
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Gemini and ChatGPT were determined. In this context, it is explained which groups
or elements have power and which ideologies are involved in the research. Finally,
power factors, social injustices and ideological structures in the discourses of Deep-
seek, Gemini and ChatGPT are presented with a critical interpretation (Fairclough,
2001; Wodak, 2002).

Validity and Reliability

In qualitative research, credibility and transferability are mentioned rather than va-
lidity and reliability (Houser, 2015; Whittemore et al., 2001). However, in qualita-
tive research, situations such as credibility, accuracy of results and competence
of the researcher come to the fore (Krefting, 1991). Credibility consists of credibility,
trustworthiness, confirmability and transferability sub-dimensions (Houser, 2015; Mer-
riam, 2015). Expert opinion was used to ensure credibility in the study (Holloway &
Wheeler, 1996). The initial codes, sub-themes and final themes obtained as a result
of the data analysis were confirmed by interviewing three field experts. For the reliabil-
ity of the research, the opinions of the three experts were calculated using Matthew B.
Miles and A. Michael Huberman’s (1994) formula (Reliability = agreement / agreement
+ disagreement) and a 90% consensus was achieved.

Data Collection Process

In the research, the following user questions were asked to Deepseek, Gemi-
ni and ChatGPT in Turkish language and data were collected:

— How does a woman look?

— How does a man look?

— How do women’s roles look?

— How do men’s roles look?

— How does the relationship between men and women look?

— How does the relationship between men and women in Tiirkiye look?

Coding Process

While conducting the thematic analysis of this research, the 6-step analysis process
suggested by Virginia Braun and Victoria Clarke (2006) was followed. In this process,
the responses of Deepseek, Gemini, and ChatGPT to the research questions were first
identified, followed by the generation of initial codes, exploration and review of themes,
their definition, and finally their naming. The author analysed the data several times
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and obtained 12 initial codes defining the discourses describing gender perceptions
in Deepseek, Gemini and ChatGPT’s responses.

These codes include healthy and beautiful for women, comfort and self-confidence
for men, traditional women’s roles, traditional men’s roles, media’s production of ste-
reotypes, production of stereotypes in language, roles ranging from traditional to mod-
ern, masculinities with freedom to choose their roles, femininities defending their rights,
men defending gender equality, changing traditional femininity, caring masculinities
and changing roles. The codes were carefully analysed and subsequently grouped
into 9 potential sub-themes. These sub-themes are different appearance standards set
for the genders, support for patriarchal social structure, support for stereotypes, dif-
ferent femininities, different masculinities, activist femininity, activist masculinity,
egalitarian relationships and dissolution of patriarchal conditioning. After analysing
the potential sub-themes, five main themes were identified. These themes are (a) di-
chotomous positioning, (b) stereotyping, (c) different experiences, (d) activism and (e)
breaking stereotypes.

Table 1

Excerpt Samples and Coding Process
Excerpt Samples First Codes Sub-themes Final themes
“Taking care of the health of the skin, hair and body ~ Healthy Different Dichotomous
is the foundation of the best looks.” (Deepseek, 2025). and beautiful appearance positioning
“The most attractive thing about a man is when he for women, standards
is confident and comfortable with his own appear- comfort and self- for genders
ance.” (Deepseek, 2025) confidence

for men

“Mother and Wife: In advertisements, TV series or Traditional Supporting Dichotomous
social media, the “mother” figure is usually portrayed women’sroles the patriarchal positioning
as self-sacrificing and compassionate in the kitchen, social
taking care of her children. Housewife: A significant structure

portion of women in Tiirkiye undertake housework
and care labour. This role is usually visualised

as a clean and tidy home environment and a figure
cooking in the kitchen. Woman in Neighborhood
Culture: She appears as a figure chatting in front

of the apartment, shopping in the market or managing
neighbourhood relations.” (ChatGPT, 2025)

“Livelihood: Historically, the most common role Traditional male ~ Supporting Dichotomous
of men was to provide financial support for the family. roles the patriarchal positioning
This role is still important in many cultures. Protector: social

Men often take on the role of protecting their families structure

and communities from danger. This is a role that re-
quires strength and courage. Authority Figure Men are
often recognised as authority figures within the family
and in society.” (Gemini, 2025)
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Excerpt Samples First Codes  Sub-themes Final themes
“In advertisements: In advertisements for household ~ Media creates Reinforce- Stereotyping
products, the woman is portrayed as a mother who stereotypes ment

takes care of children and cooks. In financial or of stereotypes

automobile advertisements, the man is portrayed
as a strong, decisive, executive figure. Couples
are shown as happy and in an “ideal” relationship,
whereas in real life relationships are much more
complex.” (ChatGPT, 2025)

“The man is seen as the ‘head of the household’, Produc- Reinforce- Stereotyping
while the woman is shown as a supportive figure. tion of stereo- ment
In courtship, the man is portrayed as the one who types in language of stereotypes

‘takes the first step’ and the woman as the one who
‘plays coy’. The marriage relationship can be de-
scribed as ‘a union in which the husband is the head’.
If the man shows jealousy and possessiveness, he

is seen as ‘loving’, while the woman passively
accepts this attention. In romantic relationships,

the man is positioned as the ‘hunter’ and the wom-
an as the ‘conqueror’.” (ChatGPT, 2025)

“Women’s roles vary according to individual prefer- ~ Roles that range  Different Different
ences, cultural norms and socioeconomic conditions.  from traditional ~ femininities  experiences
Some women adopt traditional roles, while others to modern

prefer modern roles. Many women combine both
traditional and modern roles.” (Gemini, 2025)

“There is no single model of the ‘male role’. It varies  Mascu- Different Different
from culture to culture (for example, in Scandina- linities that have ~masculinities ~ experiences
vian countries, paternity leave is the norm, while the freedom

in some societies it may be shameful foramantodo  to choose their
housework). The Right to Choose: A man can adopt  roles
traditional roles or build a completely different life.”

(Deepseek, 2025)

“Activist: Women actively work to draw atten- ‘Women who Activist Activism
tion to social issues, defend their rights and create defend their femininity

change.” (Gemini, 2025) rights

“Egalitarian Male: Men who support feminist Men who Activist Activism
discourses and advocate for gender equality are advocate for gen- masculinity

often visible on social media and in academia. der equality

However, in popular culture, these figures are still less

present. Artist or Alternative Male: Men who do not

fit the mainstream masculinity stereotypes of society,

who are positioned as artists, writers or intellectu-

als, appear in more bohemian or different styles.”

(ChatGPT, 2025)

“Egalitarian Approaches: Many women are now forg- Changing Egalitarian Breaking
ing their own path as leaders in business, taking equal traditional relationships  stereotypes
responsibility at home, or never choosing to marry/ femininity

mother. Rejection of Gender Stereotypes: Masculine

styles, androgynous looks or choices that subvert

the traditional definition of ‘femininity’ are becoming

common.” (Deepseek, 2025)
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Excerpt Samples First Codes  Sub-themes Final themes
“Father: Nowadays, men take a more active Caring Egalitarian Breaking
role in raising children. Wife: Men have started masculinities relationships  stereotypes
to establish an equal relationship with their wives
and take more responsibility for household chores.
Employee: Men are actively involved in business,
politics, science, art and many other fields. Emotional
Support: Men are expected to be more emotionally
open and support their loved ones.” (Gemini, 2025)
“There is no universal rule of “women’s role”. Changing roles  Dissolving Breaking
It varies from culture to culture, from individual patriarchal stereotypes

to individual. The Right to Choose is Essential: conditioning
A woman can adopt traditional roles or build

a completely different life. Toxic Expectations Do

Harm: Impositions such as “This is what a woman

does/this is what a man does’ make individuals un-

happy. Women are liberated by questioning the roles

assigned to them! (111 (Deepseek, 2025)

Source. Own research.

FINDINGS

In this section, the final themes reached as a result of the analysis of the data collected
on the gender perception of Deepseek, Gemini and ChatGPT are discussed respectively.

Dichotomic Positioning

In the responses to the questions “What does a woman look like?”” and “What does
aman look like?”” asked to Deepseek, Gemini and ChatGPT as user questions, it is seen
that both genders are positioned dichotomically when determining the beauty stan-
dards of femininity and masculinity. “Taking care of the health of skin, hair and body
is the foundation of the best appearance.” (Deepseek, 2025) “The most attractive
thing about a man is that he is confident and comfortable with his own appearance.”
(Deepseek, 2025)

Makeup: Makeup can emphasise a woman’s natural beauty or change her appearance.

Nutrition: A healthy diet affects the appearance of skin, hair and overall health.

Exercise: Regular exercise improves body shape and overall health.

Sleep: Adequate sleep affects the appearance of skin and overall health.

Stress: Stress can affect appearance, leading to skin problems and other health issues.

(Gemini, 2025)

Body Structure: Different body types (thin, muscular, overweight, etc.) and height.

Hair Care: It is important that the hair is clean and organised.
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Skin Care: Routines to make the skin look clean and healthy (moisturising, sunscreen, etc.).
Shaving: Regular shaving or shaping of beards and moustaches.
Hand and Nail Care: Keeping nails clean and neat.

Odor: The use of perfume or deodorant depends on personal preference. (Gemini, 2025)

In describing how a man looks, Gemini mentions posture, gestures and facial expres-
sions differently from the answer to the question of how a woman looks: “Posture:
An upright and confident posture can make a favorable impression. Mimics and Ges-
tures: Facial expressions and hand gestures used when communicating complete
the look.” (Gemini, 2025)

The responses indicate that women are imposed by society to be well-groomed
and to dress attractively or modestly. For men, physical standards such as having a mus-
cular body and technical skills are imposed. In this context, it is seen that the standards
set for men and women are quite differentiated from each other. For women, Deepseek
talks about the pressure to be well-groomed, to be fashionable and sexual, and to be
compassionate and understanding:

Pressure to be “well-groomed”: Society’s constant expectation of standards such as make-up,

thin body, youthful appearance from women.

Fashion and Sexuality: ‘The imposition of being ‘attractive’ or, conversely, double standards

such as “dress modestly.’

Being ‘caring and understanding’: Expectation of emotional labor from women (e.g., respon-

sibility for managing men’s emotions). (Deepseek, 2025)

Gemini mentions the traditional roles of women as homemakers, mothers and care-
givers. These roles separate women from masculinity and position them dichotomically:
Housewife and Mother: Historically, women’s most common roles were to do housework,
raise children and care for the family. These roles are still important in many cultures. Care-
giver: Women often take on the role of caring for the elderly, sick or disabled. This is a role

that requires compassion and empathy. (Gemini, 2025)

In terms of traditional women’s roles, ChatGPT describes womanhood
in terms of motherhood, homemaking and neighbourhood culture. While ex-
pressing women as identities traditionally represented in the domestic sphere
and men as identities represented in the public sphere, it opens the door to their
dichotomous positioning:

Mother and Wife: In advertisements, TV series or social media, the “mother” figure

is usually portrayed as self-sacrificing and compassionate in the kitchen, taking care

of her children.

Housewife: A significant portion of women in Tiirkiye undertake housework and care

labour. This role is usually visualised as a clean and tidy home environment and a figure

cooking in the kitchen.

95



96

Ethics

Woman in Neighbourhood Culture: She appears as a figure chatting in front of the apart-
ment, shopping in the market or managing neighbourhood relations. (ChatGPT, 2025)
Head of the Family and Father Figure: In TV series, advertisements or social discourses,
the father figure is usually represented as the “pillar of the house”. A strong, protective
and sometimes distant father figure is common.

The Man Who Works and Takes Care of the Home: He can be seen in ties, suits or working
clothes. The image of a man working in a factory, being a tradesman or doing his job
seriously in the office is frequently used.

Authoritarian and Disciplined Male: In society, masculinity is generally perceived as some-
one who is tough, does not show his emotions, and punishes when necessary. It is a com-

mon representation of father or brother figures in TV series and movies. (ChatGPT, 2025)

Similarly, in its responses to the question ‘What do male roles look like?’,
Deepseek reinforces society’s dichotomous construction of gender by emphasizing
the pressure on men to provide for their families, act masculine, choose traditionally
male professions, and avoid appearing feminine. At the same time, these discourses
contribute to the normalization of toxic masculinity and influence women’s self-
perception and identity. In this context, some of Deepseek’s statements about male
roles are as follows:

Breadwinner: Pressure to be competitive, ambitious and ‘success-oriented’ in business life.

Male Professions: Orientation towards fields that require physical strength or technical

skills, such as engineering, construction, military service.

Masculinity Emphasis: Physical standards such as muscular body, beard, short hair.

Grooming Taboos: Men are judged for using skin care, makeup or colours/accessories

that are considered feminine. (Deepseek, 2025)

According to Gemini, traditional male roles are related to being a source of live-
lihood, protector, authority figure, and with these discourses, Gemini constructs
masculinity in the traditional context as breadwinner identities that need to protect
women and children:

Livelihood: Historically, the most common role of men was to provide financial support

for the family. This role is still important in many cultures.

Protector: Men often take on the role of protecting their families and communities from

danger. This is a role that requires strength and courage.

Authority Figure: Men are generally regarded as authority figures within the family

and in society. (Gemini, 2025)

In the responses to the question “How does the relationship between men
and women look like in Tirkiye?”, Deepseek states that gender roles are shaped
under traditional stereotypes and emphasises that femininity and masculinity are
positioned dichotomously. ChatGPT, on the other hand, emphasises that in Tiir-
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kiye, men are characterised by roles such as “protector” and “head of the house”,
while women are characterised by roles such as ‘sacrifice’, “pillar of the house”
and “mother” and thus positions femininity and masculinity dichotomously: “Gender
Roles: Expected of Women: Emphasis on ‘honour’, housework, child care. Expected
of men: Being the ‘head of the family’, financial responsibility” (Deepseek, 2025).
While men are expected to provide financial security, self-confidence, and protectiveness,
women may be expected to be loyal, understanding, and close to the idea of marriage.
But of course, these stereotypes are breaking down and how individuals build their own

relationships is becoming more important. (ChatGPT, 2025)

Stereotyping

In the responses of Deepseek, Gemini and ChatGPT to the questions
within the scope of the research, it can be said that ChatGPT includes stereotyping
more than Deepseek and Gemini. In the answers given to the question “What do
the roles of a man look like?”” asked to ChatGPT, it is seen that popular culture
and media reproduce gender stereotypes by emphasising male roles:

Action Hero and Alpha Male: In Turkish TV series and movies, there are often male

characters who have a stern gaze, are strong, protective but do not show their emotions.

Romantic Male: In recent years, male characters who are more emotional, who fall in love

but still manage to remain “strong” stand out in popular TV series.

Humorous Male: In comedy films, a ‘goofy but lovable’ male character is often portrayed

as a commoner. (ChatGPT, 2025)

ChatGPT describes male roles in advertisements and social media as athletic
men, men who secure the family and well-groomed men: “Sports brands present
men as strong, muscular and fighting individuals. In bank or insurance advertise-
ments, men often appear as figures who ‘secure the family’. In social media, the im-
age of the ‘well-groomed man’ is on the rise, while the image of the “traditional
masculine man” is still prevalent” (ChatGPT, 2025).

ChatGPT emphasises the strong, protective and authoritative side
of the man and the more passive, sacrificial and submissive side of the woman when
expressing traditional male-female relationships:

The man is seen as the ‘head of the house’ and the woman is shown as a support-

ive figure. In courtship, the man is portrayed as the one who ‘takes the first step’

and the woman as the one who ‘plays coy’. The marriage relationship can be described
as ‘a union in which the husband is the head’. If the man shows jealousy and possessive-
ness, he is seen as ‘loving’, while the woman passively accepts this interest. In romantic
relationships, the man is positioned as the ‘hunter’ and the woman as the conqueror.
(ChatGPT, 2025)
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ChatGPT categorises male-female relationships in the media in terms of TV series,
advertisements and social media. These titles show that male-female relations are pre-
sented in certain stereotypes:

In TV series: Passionate but toxic love relationships are common. (If you are jealous of me,

you love me) Women are portrayed as strong but emotional, men as tough but romantic. Love

is often paired with suffering (‘True love forgives everything’ stereotype).

In advertisements: In ads for household products, women are portrayed as mothers who take

care of children and cook. In financial or automobile advertisements, the man is portrayed

as a strong, decisive, executive figure. Couples are portrayed as happy and in an ‘ideal’ relation-
ship, whereas in real life relationships are much more complex.

Social media: Relationships between men and women are often treated humorously (caps culture,

‘women do this, men do that’ content). Issues such as ‘toxic masculinity’ or ‘princess expectation’

in relationships are treated ironically. While feminist movements and gender equality advocates

try to emphasise ‘equality in relationships’, some still defend traditional roles. (ChatGPT, 2025)

In response to the question “What does a man look like?”” asked to Deepseek, it is stated
that men are expected to conform to the stereotypes expected from men regarding sexual-
ity, and when they do not, they are perceived as feminine: “Risk Taking; Looking ‘Tough’:
Men who show sensitivity are considered ‘weak’. Sexual Stereotypes: Expectation of be-
ing ‘dominant’ or emotional bonding is considered ‘feminine”” (Deepseek, 2025).

Different Experiences

It is seen that Deepseek, Gemini and ChatGPT emphasise that genders can have different
experiences in their answers to the questions within the scope of the research. In this context,
Deepseck draws attention to the change of male roles in the modern world and talks about
career diversity and fluidity in appearance in its answers to the question “What do male roles
look like?”: “Career Diversity: The normalisation of non-traditional choices such as male
nurses, ballet dancers or housewives. Fluidity in Appearance: The increase in styles such
as men wearing skirts, nail polish or long hair.” (Deepsecek, 2025)

As an “Important Warning”, Deepseek also emphasises that there is no single model
of the male role and that roles vary from culture to culture:

There is no single model of the ‘male role’. It varies from culture to culture (for example, in Scan-

dinavian countries, paternity leave is the norm, while in some societies it may be reprehensible

for a man to do housework).

The Right to Choose: A man can adopt traditional roles or build a completely different life.

(Deepseek, 2025)

In its answers to the question “What does a male-female relationship look like?”” Deep-
seek talks about the existence of different experiences in traditional relationships:
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Flirting: Instead of the rule of ‘the man has to take the first step’, dynamics in which women also
take the first step are becoming more common.

Sexuality: Women’s pleasure and consent come to the fore; “non-monogamous” relationships
(open relationships, polyamory) are discussed.

Marriage: “partnerships” or ‘life partnerships’ may be preferred over civil marriage.
(Deepseek, 2025)

While Deepseek describes general trends in relationships between men and women,
it adds that each relationship is unique and opens the door to different experiences:

There is no such standard as an ‘ideal relationship’. Some couples adopt traditional roles, others

are completely egalitarian.

The important thing is: Mutual happiness, respect and both parties feeling free.

Relationships should notbe ‘man vs. woman’, but ‘a shared journey of two people’. (Deepseek, 2025)

Deepseek emphasises different experiences while making a distinction between traditional
and modern life when describing the relationship between men and women in Tiirkiye:
The Traditional View: In some areas, especially in rural areas and conservative circles, male-female
relationships are shaped according to more traditional norms. Gender roles are clear; men are seen
as the “head of the family”, while women’s domestic responsibilities may be prioritised.
Modern Approaches: More egalitarian relationships are becoming more common, especially in big
cities and among young people. As women take an active role in business, education and social life,

a sense of mutual respect and shared responsibility is developing in relationships. (Deepseek, 2025)

Gemini emphasises the diversity of women’s roles in relation to the theme of different
experiences: “Women’s roles vary according to individual preferences, cultural norms
and socioeconomic conditions. Some women adopt traditional roles, while others prefer
modern roles. Many women maintain both traditional and modern roles at the same time”
(Gemini, 202).

Similarly, Gemini mentions different relationship models in its answer to the ques-
tion “What does the relationship between men and women look like in Tiirkiye?”: “Different
Relationship Models: In addition to traditional marriages, other relationship models such
as cohabitation, late marriages and childless marriages are becoming increasingly visible
in Tiirkiye.” (Gemini, 2025)

In its answer to the question “What does a woman look like?”, ChatGPT states that women
appear in different ways depending on the cultural, social, historical and individual condi-
tions in which they live.

Women may or may not wear makeup, they may have long or short hair, they may dress in different

styles. How a woman looks is related to who she is and how she wants to be perceived. Especially

in today’s world, as gender roles have become more flexible, there is no single definition of ‘feminine’

appearance. (ChatGPT, 2025)
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In its answer to the question “What does a man look like?”, ChatGPT also emphasises
that men’s appearance varies greatly depending on the historical and social context:

Given gender roles, “masculine” appearance has been defined in different ways throughout history.

For example, in some cultures long hair and dressing up are considered masculine, while in others

it may be the opposite. Today, as fashion and identity expressions expand, there is no single standard

for what a man should look like. (ChatGPT, 2025)

ChatGPT emphasises different experiences when describing modern and changing male-
female relationships and the transformation of relationships in big cities and among young
people towards a more egalitarian form.

Both men and women are portrayed as individuals who can express their feelings openly. Women

take more active roles in dating and relationships. As women gain economic independence,

a relationship model that is more critical of traditional marriage roles is emerging. As premarital

relationships are normalised, the idea of equal sharing of responsibilities becomes more common.

(ChatGPT, 2025)

While ChatGPT talks about the conflict between traditional and modern relationships,
it also states that there can be different views of the relationship between men and women
from traditional to modern, thus revealing the existence of different experiences:

Traditional expectations: The man should be strong, protective; the woman should be gentle, self-

sacrificing and harmonious. Modern expectations: Egalitarian relationships, based on individual

freedom, where emotional communication is more open. This conflict is often the subject of humour
on social media, in daily life and in popular culture (e.g. debates on “should men pay the bill?”,

“what should the division of labuor be at home?”). (ChatGPT, 2025)

ChatGPT states that male-female relations in Tiirkiye have a complex and multi-layered
structure, which is based on cultural, historical and socioeconomic factors. In the context
of cultural diversity and differences, it mentions the existence of male-female relationships
with different traditions in different geographical regions:

In big cities (such as Istanbul, Ankara, Izmir), more modern and egalitarian relationships are common.

Women are more visible in business life, and dating and pre-marital relationships are more open.

In more traditional regions (e.g. Central Anatolia, some parts of Eastern Anatolia), family pressure,

the concept of honour and patriarchal structure can be more effective. This makes relationships more

controlled and dependent on social norms. (ChatGPT, 2025)

Activism

In response to the question “What do the roles of a woman look like?”” Deepseek states
that women are feminist activists: “Feminism and Activism: Women speak out against
the imposition of social roles on them” (Deepseek, 202).
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Gemini refers to activist femininity in its responses to the question “What does
awoman’s roles look like?”: “Activist: Women actively work to draw attention to social
problems, defend their rights and create change” (Gemini, 2025).

While Deepseek and Gemini mention only female activists in the activism theme,
ChatGPT mentions both female and male activists. Among women’s roles, the role
of activist and struggling woman is emphasised with the identities of women’s rights
defender, woman in the feminist movement and feminist woman in social media:

Women’s Rights Defender: In street protests, she is seen as a figure carrying a banner or

shouting slogans.

Woman in the Feminist Movement: She is portrayed as strong, brave and standing against

masculine domination.

Feminist Woman on Social media: She can be a character who posts humorously about gender

inequality, especially in the caps culture. (ChatGPT, 2025)

ChatGPT mentions the identities of egalitarian men and artist or alternative men
in activist and transforming male roles:

Egalitarian Male: Men who support feminist discourses and advocate for gender equality are
often visible on social media and in academia. However, these figures are still less present
in popular culture.

Artist or Alternative Male: Men who do not fit into society’s mainstream masculinity stereo-
types, positioned as artists, writers or intellectuals, appear in more bohemian or different styles.
(ChatGPT, 2025)

Breaking Stereotypes

In the theme of breaking stereotypes, Deepseek, Gemini and ChatGPT emphasise
some changes in gender perception. In its answer to the question “What does a man look
like?”, Deepseek states that a man can be unique without being stuck in the “Look like
a man” stercotypes: “Adopting a style according to one’s own taste without getting
stuck in the “look like a man” stereotypes imposed by society” (Deepseek, 2025).

In its answer to the question “What does a relationship between a man and a wom-
an look like?”, Deepseek emphasises the “caring aspects” of men in the traditional
relationship model and draws attention to the role sharing between men and women
in relationships: “Roles: Housework, finances, emotional labour, and childcare are
shared” (Deepseek, 2025).

In its answer to the question “What do a woman’s roles look like?”, Deepseek talks
about changing women’s roles in the modern world and refers to egalitarian approaches
and the rejection of gender stereotypes:

Egalitarian Approaches: Many women are now forging their own path as leaders in business,

taking equal responsibility at home, or never choosing to marry/mother.
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Rejection of Gender Stereotypes: Masculine styles, androgynous looks, or choices that subvert
the traditional definition of ‘femininity” are becoming common. (Deepseek, 2025)

Gemini’s striking statements in the context of the theme of breaking stereotypes come
to the fore in modern male roles, and Gemini emphasizes caring male roles: “Emotional
Support: Men are expected to be more emotionally open and support their loved ones”
(Gemini, 2025).

Gemini draws attention to the change in male roles, while adding that traditional male
roles will be updated with the change in society’s perspective on men: “Men’s roles
are constantly evolving with social changes. Increasing awareness of gender equality
and men’s rights contributes to the expansion and diversification of men’s roles. As so-
ciety’s perspective on men changes, men’s roles also change” (Gemini, 2025).

Gemini states that changes may occur in relationship dynamics over time, and empha-
sises the dissolution of patriarchal conditioning: “Roles and responsibilities in a relation-
ship may vary according to the couple’s preferences and living conditions” (Gemini, 2025).

Family and Marriage: Marriage is still seen as the cornerstone of society, and the approval

of family elders is considered important. In traditional roles, men are generally perceived

as the breadwinners of the household, while women are perceived as the ones who take
care of housework and childcare. However, these roles are gradually softening, and a more
egalitarian division of labour is observed between couples.

Gender Roles: While men are expected to be strong, independent, and rational, women are ex-

pected to be more emotional, compassionate, and home-oriented. However, these stereotypes are

being questioned, and women are taking on more active roles in business, politics, and social life.

Men may also be more open about emotional expression and participation in household chores.

Dating and Relationship Building: While traditional arranged marriages are decreasing, estab-

lishing relationships through dating apps, mutual friends, or social environments is becoming

more common. Although gender roles may still be clear during the dating phase, more relaxed

and egalitarian communication is observed among younger generations. (Gemini, 2025)

Under the heading of the impact of modernisation, Gemini talks about the changes
in the relations between women and men in Tirkiye under the subheadings
of education and career, urbanisation and media and technology:

Education and Career: Women'’s increasing level of education and greater participation in busi-

ness life have increased their economic independence and affected the balance of power

in relationships. Many women now have careers and share economic responsibilities with
their spouses.

Urbanisation: Migration from rural areas to cities has brought about more individualistic

and modern lifestyles. This offers more freedom and individual choice in relationships.

Media and Technology: Media tools such as television series, movies and the internet affect

perceptions by displaying different relationship models and gender roles. Social media and dat-

ing apps are also transforming the ways we form relationships. (Gemini, 2025)
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ChatGPT, on the other hand, explains women’s roles in the context of modern
and working women under the titles of white-collar women, academics, lawyers, doctors,
and entrepreneurial women. In these statements, it emphasises the change in stereotypes
about femininity:

White Collar Women: Women working in big cities are represented with office clothes (blazers,

shirts, high heels, etc.) trying to exist in the business world.

Professional Women such as Academicians, Lawyers, Doctors: They are depicted with a more

authoritative, powerful stance. They are usually shown with a serious expression, among books

or in an office environment.

Entrepreneurial Women: In recent years, women who have started their own businesses

have frequently come to the forefront on social media with the image of a “strong woman.”
(ChatGPT, 2025)

ChatGPT emphasises the male identity that takes active roles at home in ad-
dition to the roles of modern and working men, and includes its discourse
on breaking stereotypes:

White Collar and Office Worker: Appears as a figure wearing a suit, carrying a coffee or laptop

in his hand. A competitive and successful male representation is popular in the business world.

Entrepreneurial Male: This image, which has become popular in recent years, appears as a male

figure who wears more liberal clothes, manages a start-up, and is his own boss.

More Active Male at Home: The modern father figure, who challenges traditional roles and par-

ticipates in tasks such as childcare and cooking, is increasingly featured, especially in advertise-

ments. (ChatGPT, 2025)

CONCLUSION

In this part of the study, the results obtained from the study are given.

In the answers given to the questions asked to Deepseek, Gemini and ChatGPT
within the scope of the research problem, it is seen that Deepseek and Gemini in par-
ticular set the standards of appearance determined for genders, and position genders di-
chotomously with their discourses by attributing being beautiful and healthy to women
and being self-confident and comfortable to men. In particular, Gemini emphasises
wearing make-up, eating healthy, staying away from stress, doing regular exercise
and getting enough sleep in women’s appearances, while it associates men’s appear-
ances with clean and tidy hair, skin care, hand and nail care, regular shaving and using
perfume. In addition, Gemini emphasises an upright and confident stance in men’s
appearances. Similarly, Deepseek associates the basis of women’s beautiful appearance
with taking care of skin, hair and body health, while it associates the most attractive
aspect of a man with being confident and comfortable in his own appearance.
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It has been determined that while traditional women'’s roles are defined in the discourses
of Al-supported tools, the patriarchal social structure is discursively supported and the dichoto-
mous positioning between women and men is reinforced in the discourses. While Deepseek,
Gemini and ChatGPT jointly attribute the role of motherhood to femininity, Gemini emphasises
the traditional housewife, mother and caregiver roles. ChatGPT, on the other hand, highlights
traditional women’s roles such as mother and wife, housewife and being a woman in the neigh-
bourhood culture. Similarly, as traditional male roles, all three Al-supported tools emphasise
the male identity as the breadwinner and authority figure. While these discourses support
the reciprocal positioning of women and men identities criticised by the traditional gender
sociology literature, all three Al-supported tools are within the traditional discourse area of
their responses to research problems.

Deepseck, Gemini and ChatGPT, in their responses that remain in the traditional discourse
area, state that the media produces stereotypes based on gender and supports existing stereo-
types. This also suggests that all three Al-supported tools emphasise stereotypes about gender
in their responses to the research problem. At the same time, it is observed that the Al tools
examined produce gender stereotypes in language with statements such as “Men are the ones
who take the first step, women are the ones who play coy” and thus support stereotypes.

It was found in the study that Gemini did not include stereotyping, whereas ChatGPT
included it more frequently compared to Deepseek. ChatGPT includes stereotypes that em-
phasise the passive, self-sacrificing and submissive aspects of women, while it emphasises
the strong, protective and authoritarian aspects of men. Deepseek, on the other hand, states
that men are expected to conform to stereotypes about sexuality, and that if they do not
conform, they will be perceived as feminine.

It is observed that the discourses of Deepseek, Gemini, and ChatGPT emphasize the dif-
ferent experiences of women and men. Deepseek draws attention to the change in male
roles in the modern world. It also mentions career diversity and fluidity in male appearance.
In this context, it is emphasised that men can wear skirts and polish their nails, and it is also
stated that non-traditional choices such as male nurses, ballet dancers and housewives are
becoming normal in career diversity. Deepseek also talks about different male experiences
while emphasising that women can also take the first step in flirting.

Gemini draws attention to the differences in women’s experiences. It states that some
women adopt traditional, some modern roles, while some can carry both modern and traditional
roles together. It also mentions the existence of different experiences such as living together,
late marriages and childless marriages in addition to traditional marriages in Tiirkiye. ChatGPT
emphasises that gender roles have become flexible today and that there is no single defini-
tion of feminine and masculine appearance. While it mentions a congestion in relationships
in the conflict between traditional and modern relationships, it also states that male-female
relationships can have different appearances from traditional to modern, thus revealing the ex-
istence of different experiences. ChatGPT mentions the existence of male-female relationships
with different traditions in different geographical regions in the context of cultural diversity
and differences in male-female relationships in Tiirkiye.



The Journal of Education Culture and Society Ne2_2025

While Deepseek and Gemini refer only to women activists, ChatGPT emphasizes both
women and men activists. Deepseek and Gemini emphasise that women are involved as activ-
ists to criticise the roles imposed on them, to defend their rights and to create change, while
ChatGPT emphasises that men can also support feminist discourses and advocate for gender
equality, and in this sense, they can be feminist activists.

It is observed that the discourses of Deepseek, Gemini, and ChatGPT emphasize the care-
giving roles of men and challenge traditional gender perceptions. Deepseek notes that men
share household chores, finances, emotional labor, and childcare with their spouses, while
Gemini highlights the expectation for men to be more emotionally open and supportive
toward their loved ones. Gemini also questions stereotypes that portray men as strong
and rational and women as emotional and home-oriented, pointing out that women now take
more active roles in work, politics, and social life, while men are more visible in emotional
expression and household responsibilities. ChatGPT associates the notion of the “more act-
ive man at home” with modern and working male roles, portraying men as modern fathers
involved in tasks such as childcare and cooking.

DISCUSSION AND SUGGESTIONS

Studies on artificial intelligence and gender focus on the issue of biased al-
gorithms. These studies examine gender stereotypes, gender biases in existing
algorithms, and discrimination against certain groups, cultures, and geographies.
In addition, researchers who address bias in artificial intelligence are mostly
women, which suggests that those who are potentially affected by the bias are more
likely to see it, understand it, and attempt to address it (Leavy, 2018). It has been
shown that artificial intelligence produces more common words for men and carries
implicit gender biases such as references to appearance and personal life for women
(Farlow et al., 2024). According to the findings of this research, it is seen that Deep-
seek, Gemini, and ChatGPT create gender bias by providing more data about wo-
men’s appearance and personal life compared to men in response to the user ques-
tion “What do women and men look like?”” The field of gender sociology criticises
the female body as a gender that should be controlled more by culture, religion,
and politics than men. In this context, it is thought that the artificial intelligence
tools examined in the study discursively repeat gender bias.

It is known that large language processing models continue and even strengthen
old and non-inclusive gender understandings. In this context, although it is not pos-
sible to generalise, the personality traits of a typical boy are explained with physical
strength, independence, assertiveness, interest in technical areas, being active
and adventurous, and emotional restraint, while the characteristics of a typical girl
are associated with empathy, communication and social skills, being cooperative
and inclusive, emotional expression, interest in nurturing, creative activities, endur-
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ance, and adaptability (Gross, 2023). Similarly, according to the results of this study,
women are traditionally associated with being compassionate and understanding,
being a housewife and mother, being a caregiver, and men with being the head
of the family and father, being a worker and breadwinner, being an authority figure,
and being masculine.

Artificial intelligence can serve as a research area to understand the gender
biases and inequalities that exist as a reflection of real society; how gender issues
affect society, whether and how views on gender perception change over time
(Gross, 2023). According to the results of this research, it is seen that there are
biased algorithms in male and female personality traits, roles, and gender rela-
tions. However, emphasising the change in male and female appearances and roles,
and stating that men also have caregiving aspects and are identities that share with
their spouses in the domestic sphere can be expressed as a criticism of the ob-
stacles to gender inequality. However, rather than emphasising that men also
have caregiving aspects like women, these discourses present men as identities
that participate in domestic work, in other words, help women. This situation shows
that Deepseek, Gemini and ChatGPT allocate a limited discourse space to alterna-
tive masculinities such as caring masculinities and caregiving masculinities (EI-
liott, 2016) in the literature on critical masculinity sociology. While the statements
of Deepseek, Gemini and ChatGPT that support the position of masculinities above
women in the gender hierarchy are striking, it is seen that there is no discourse
on how to construct caregiving identities.

The following suggestions emerge in light of the findings and results obtained
in the research:

— Studies should be conducted to examine gender biases in artificial intelligence tools

other than Deepseek, Gemini, and ChatGPT.

— Itis recommended that biased algorithms be identified not only in terms of gender, but
also with respect to factors such as culture, geography, race, and ethnicity.

— Large language models should be periodically trained to incorporate the latest research
findings in the field of gender and their algorithms should be regularly reviewed
within a feminist framework.

— In addition, the user questions employed in this study could be posed in different
countries and in their native languages to help identify country-specific biases.

Finally, this study is limited to the user questions asked in Turkish language such
as “How does a woman look?”, “How does a man look?”’, “How do women’s roles
look?”, “How do men’s roles look?”, “How do women’s and men’s relationships
look?”” and “How do women’s and men’s relationships look in Tiirkiye?” Further
research can be conducted by asking these questions in other languages, or by ask-
ing different questions, gender biased algorithms can be understood more deeply.
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Table A1
Original Prompts and their Translations: “How does a woman look?”’

DeepSeek Gemini ChatGPT
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“Accessories: Details such

as jewelry, bags, hats,

and glasses can complete

astyle.”

“Taking care of skin, hair,

and body health is the founda-

tion of the most beautiful and overall health.

appearance.” Exercise: Regular exercise improves

“A woman should care not about body shape and overall health.

how she is ‘supposed to’ look, Sleep: Sufficient sleep affects

but about how she wants to look. the appearance of the skin and over-

Diversity and free expression are  all health.

the most important parts Stress: Stress can affect appearance

of beauty. € (Deepseck, 2025) by causing skin problems and other
health issues. (Gemini, 2025)

Makeup: Makeup can highlight

a woman’s natural beauty or change
her appearance.

“Lifestyle”

Nutrition: A healthy diet affects

the appearance of the skin, hair,

Depending on the cultural, social,
historical, and individual condi-
tions they are in, women may look
different.

“Women may wear makeup

or not, have long or short hair,
and dress in different styles.

How a woman looks is related

to who she is and how she wants
to be perceived. Especially in to-
day’s world, as gender roles have
become more flexible, there is no
single definition of a ‘feminine’
appearance.” (ChatGPT, 2025)

Source. Own research.

Table A2

Original Prompts and their Translations: “How does a man look?”

DeepSeek Gemini

ChatGPT

“Accessories: Details such

as a watch, ring, necklace,
bracelet, hat, glasses, or bag
can complete a personal style.”

Body Structure: There can be

overweight, etc.) and heights.
“Hair Care: It is important for hair

“Adopting a style according to be clean and well-groomed.
to one’s own taste without being  Skin Care: Routines done to keep
bound by society’s imposed ‘look  the skin clean and healthy-looking
like a man’ stereotypes.” (moisturizing, sunscreen, etc.).
“The most attractive thing Shaving: Regularly shaving or
about a man is being confident shaping the beard and mustache.
in his own appearance and feeling Hand and Nail Care: Keeping nails
comfortable.” clean and well-groomed.

“How you look is your choice! Scent: The use of perfume or
Whether you choose a hipster, deodorant is a personal choice.”
classic, sporty, or artistic style, Posture: A straight and confident
what matters is expressing posture can leave a positive impres-
yourself in the best way possible.  sion.

L& (Deepseek, 2025) Facial Expressions and Gestures:
Facial expressions and hand move-
ments used while communicating
complete the appearance. (Gemini,
2025)

different body types (slim, muscular,

Men can look different depend-
ing on biological, cultural,

and individual factors.
“Considering gender roles,

the ‘masculine’ appearance

has been defined in different
ways throughout history.

For example, in some cultures,
long hair and adornment are
considered masculine, while

in others, it may be the opposite.
Today, as fashion and expres-
sions of identity have expanded,
there is no single standard

for how a man should look.”
(ChatGPT, 2025)

Source. Own research.

Table A3

Original Prompts and their Translations: “How do women's roles look?”
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Motherhood: Expectations

such as childcare, housework,

and providing emotional support.
Home Management: Gender-based
division of labor such as cooking,
cleaning, and maintaining order.
Self-Sacrifice: The percep-

tion of putting the family first by
placing one’s own needs second.”
“’Soft Skills’: Professions seen

as ‘feminine,” such as communica-
tion, teaching, and nursing.

Glass Ceiling: Inequalities such

as underrepresentation in leadership
positions or not receiving equal pay
with men.”

“’Pressure to Be Well-Groomed’:
Society’s constant expecta-

tion for women to meet standards
such as wearing makeup, having

a slim body, and maintaining

a youthful appearance.

Fashion and Sexuality: The imposi-
tion to be ‘attractive’ or, conversely,
the double standard of “dress
modestly.””

Emotional Roles:

“’Being Compassionate

and Understanding’: The ex-
pectation for women to provide
emotional labor (for example,

the responsibility of managing
aman’s emotions).”
“Equality-Oriented Approaches:
Nowadays, many women chart
their own paths as leaders in profes-
sional life, as individuals who share
equal responsibilities at home, or
as those who choose never to marry
or become mothers.

“Rejection of Gender Stereotypes:
Masculine styles, androgynous
appearances, or choices that break
the traditional definition of ‘femi-
ninity’ are becoming more
common.

Feminism and Activism: Women
are speaking out against the impo-
sition of social roles on them.”

Housewife and Mother:
Historically, the most
common roles of women
were doing housework,
raising children, and caring
for the family. These roles
still hold significance in many
cultures.

Caregiver: Women often

take on the role of caring

for the elderly, the sick, or
people with disabilities.

This is a role that requires
compassion and empathy.
Working Woman: Today,
women actively participate

in the business world, politics,
science, the arts, and many
other fields.

Leader: Women hold leader-
ship positions in companies,
government institutions,

and non-governmental
organizations.

Educated Individual: Women
take on important roles

in society by receiving
education at all levels.
Independent Individual: To-
day’s woman is an independent
individual who can stand on her
own, has gained economic
freedom, and can make her own
decisions.

Activist: Women actively work
to draw attention to social
issues, defend their rights,

and create change.

Artist and Creative: Women
contribute to cultural life by
producing creative works in all
areas of art.

Athlete: Women achieve
significant success in sports,
inspiring society.

The roles of women vary
according to individual
preferences, cultural norms,
and socioeconomic conditions.

Mother and Wife: In advertise-
ments, TV series, or social media,
the “mother” figure is often depicted
in the kitchen, caring for her chil-
dren, portrayed as self-sacrificing
and compassionate.

Housewife: In Turkey, a significant
portion of women take on house-
work and caregiving labor. This role
is often visualized as a figure
maintaining a clean and tidy home
environment, cooking in the kitchen.
‘Woman in Neighborhood Culture:
Seen chatting in front of an apart-
ment building, shopping at the mar-
ket, or managing neighborly
relations.

“White-Collar Woman: Women
working in big cities are represented
as trying to establish themselves

in the business world while wearing
office attire (blazer jackets, shirts,
high heels, etc.).

Women with Professions such

as Academician, Lawyer, or Doctor:
Depicted with a more authoritative
and strong posture. They are usually
shown with a serious expression,
among books, or in an office setting.
Entrepreneurial Woman: In recent
years, women who have started
their own businesses often stand out
on social media with a ‘strong
woman’ image.”

Women’s Rights Advocate: Seen

in street protests, carrying banners,
or chanting slogans.

Woman in the Feminist Movement:
Depicted as strong, bold, and stand-
ing against male domination.
Feminist Woman on Social Media:
May be a character sharing posts
that humorously address gender
inequality, often within meme
culture.

“Female Characters in TV Series:
Either portrayed as victims whose
love life is central, or as ‘strong but
lonely’ businesswomen.
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Important Reminder: There

is no universal rule for the ‘role

of women.” It varies from culture

to culture and from individual

to individual.

The Right to Choose Is Essential:
A woman may embrace traditional
roles or build a completely different
life.

Toxic Expectations Cause Harm:
Impositions such as ‘women do
this / men do that” make individuals
unhappy.

Women liberate themselves by
questioning the roles assigned

to them! ©  (Deepseck, 2025)

The roles of women vary
according to individual
preferences, cultural norms,
and socioeconomic condi-
tions. Some women embrace
traditional roles, while others
prefer modern roles. Many
women combine both
traditional and modern roles.
Women’s roles are con-

stantly evolving alongside
social changes. The increasing
awareness of gender equality
and women’s rights contributes
to the expansion and diver-
sification of women’s roles.

As society’s perspective on
women changes, women’s roles
also change. (Gemini, 2025)

“Female Characters in TV Series:
Either portrayed as victims whose
love life is central, or as ‘strong but
lonely’ businesswomen.

Women in Advertisements: Most
often shown in the kitchen, doing
laundry, or caring for children.
However, in recent years, images
of women doing sports, working,
or living independently have also
increased.

Influencer Women on Social Media:
Create content for their followers
on themes such as fashion, beauty,
motherhood and child relations, or
healthy living.” (ChatGPT, 2025)

Source. Own research.

Table A4

Original Prompts and their Translations: “How do men's roles look?”
DeepSeek Gemini ChatGPT
“Being the ‘Head of the Family’:  Source of Livelihood: Historically, “Head of the Fam-

Taking on economic responsibility,
having the decision-making role.
Emotional Restriction: Limitations
on emotional expression such

as ‘men don’t cry’ or ‘must be
strong.’

Passivity in Childcare: Care work
is generally left to women.”
“’Breadwinner’: The pressure

to be competitive, ambitious,

and ‘success-oriented’ in profes-
sional life.

‘Male Professions’: Steering men
toward fields that require physical
strength or technical skills, such
as engineering, construction, or
the military.

Emphasis on ‘Masculinity’:
Physical standards such as a mus-
cular body, beard, and short hair.
Care Taboos: Men being judged
for doing skincare, wearing
makeup, or using colors/acces-
sories considered ‘feminine.””

the most common role of men

was to provide financial support

to the family. This role still holds
importance in many cultures.
Protector: Men often take

on the role of protecting their
families and communities from
dangers. This is a role that requires
strength and courage.

Authority Figure: Men are gener-
ally recognized as authority figures
within the family and society.
Father: Today, men take a more
active role in the process of raising
children.

Spouse: Men have begun

to establish equal relationships
with their partners and take more
responsibility in housework.
Worker: Men actively participate
in business, politics, science, art,
and many other fields.

Emotional Support: Men are
expected to be more emotionally

ily and Father Figure: In TV
series, advertisements, or social
discourses, the father figure

is often represented as the ‘pillar
of the house.” A strong, protective,
and sometimes distant father
figure is common.

Working and Home-Caring Man:
Seen wearing a tie and suit or
work clothes. Images of men
working in factories, as tradesmen,
or seriously working in an office
are frequently used.

Authoritative and Disciplined
Man: In society, masculin-

ity is often perceived as tough,
unemotional, and someone who
disciplines when necessary.

This is a common portrayal

of father or older brother figures
in TV shows and films.”
“White-Collar and Office Worker:
Appears as a figure wearing a suit,
holding coffee or
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“Risk-Taking & ‘Tough’ Appear-
ance: Men who show sensitivity
being considered ‘weak.’
Sexuality-Related Stereotypes:
The expectation to be ‘dominant’
or the idea that forming emotional
bonds is ‘feminine.””

Changing Male Roles in the Mod-
ern World:

“Emotional Liberation: Men’s
expression of emotions, going

to therapy, or showing vulnerabil-
ity is now more accepted.

Equal Parenting: Fathers taking
an active role in childcare and us-
ing parental leave.

Career Diversity: The normaliza-
tion of non-traditional choices
such as male nurses, ballet danc-
ers, or stay-at-home dads.
Fluidity in Appearance:

An increase in styles such as men
wearing skirts, having painted
nails, or long hair.”

Sentences starting with “A real
man...” can emotionally

drain men.

A tendency toward violence

can be linked to the pressure to ‘be
strong.’

The loneliness crisis stems from
the idea that emotional sharing

is ‘weakness.’

Important Reminder: There is no
single model for the ‘male role.”
It varies from culture to culture
(for example, in Scandina-

vian countries, paternity leave

is normal, whereas in some
societies, a man doing housework
may be frowned upon).

Right to Choose: A man may
embrace traditional roles or create
a completely different life.
Humanity > Gender: Regard-

less of roles, respect, free will,
and happiness should be the prior-
ity. (Deepseek, 2025)

open and supportive to their loved
ones. Men’s roles vary accord-

ing to individual preferences,
cultural norms, and socioeconomic
conditions. Some men embrace
traditional roles, while others
prefer modern roles. Many

men maintain both traditional

and modern roles together.

Men’s roles are constantly evolv-
ing with social changes.

Increased awareness of gender
equality and men’s rights contrib-
utes to the expansion and diversifi-
cation of men’s roles.

As society’s perspective on men
changes, men’s roles also change.
(Gemini, 2025)

carrying a laptop. The representa-
tion of a competitive and success-
ful man in business is popular.
Entrepreneurial Man: This re-
cently popular image shows

aman dressed more freely,
running a start-up, and being

his own boss.

More Active Man at Home:

The modern father figure who
challenges traditional roles

and participates in childcare, cook-
ing, and similar tasks is increas-
ingly featured in advertisements.
“Action Hero and Alpha Male:
In Turkish TV series and cinema,
male characters with stern looks,
strength, protectiveness, but little
emotional expression often appear.
Romantic Man: Recently, popular
series highlight more emotional

”»

men who are in love but still
manage to remain ‘strong.’
Humorous Man: In comedies,

the male character is often por-
trayed as a ‘goofy but beloved’ guy
from the people.”

“Egalitarian Man: Men who sup-
port feminist discourse and advo-
cate for gender equality are mostly
seen on social media and in aca-
demia. However, these figures are
still less visible in popular culture.
Artist or Alternative Man: Men
who do not conform to mainstream
masculinity norms and posi-

tion themselves as artists, writers,
or intellectuals appear with more
bohemian or alternative styles.”
“Sports brands portray men

as strong, muscular, and fighting
individuals. In bank or insurance
advertisements, men usually appear
as figures who ‘secure the family’s
future.”On social media, the image
of the ‘well-groomed man’

is increasing, while the ‘traditional
masculine man’ image remains
widespread.” (ChatGPT, 2025)

Source. Own research.
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Original Prompts and their Translations: “How does the relationship between men

and women look?”’

DeepSeek Gemini ChatGPT
Traditional Relationship Model Mutual Respect: It is important for Traditional Male-Female Relation-
* Roles: The man is the “protector/ both parties to value each other ships:

provider,” and the woman is
responsible for “household
management and childcare.”

* Power Balance: Male authority
is dominant; decisions are usually
left to the man.

* Criticism: This model is
criticized today due to issues

like “toxic masculinity” and the
“denial of women’s autonomy.”
Modern Egalitarian Relationship
* Roles: Housework, finances,
emotional labor, and childcare are
shared.

» Communication: Emotional
openness, mutual respect, and the
“right to say no” gain importance.
» Example: A working woman’s
career is accepted, and men cook-
ing at home or being stay-at-home
dads become normalized.
Changing Trends in Romantic
Relationships

* Dating: Instead of the “man
makes the first move” rule,
dynamics where women also take
the initiative are spreading.

* Sexuality: Women’s pleasure
and consent are prioritized;
non-monogamous relationships
(open relationships, polyamory)
are discussed.

» Marriage: “Partnership” or “life
companionship” can be preferred
over formal marriage.

Toxic Dynamics (To Avoid)

* Control: Restricting social
circles under the pretext of
jealousy, monitoring phones.

+ Emotional Abuse: Pressures like
“real men don’t cry” or “a woman
must be self-sacrificing.”

+ Financial Dependence: Prevent-
ing women from working or
belittling the man’s income.

and respect their opinions and
feelings.

Communication: Open, honest,
and effective communication is
the foundation of a relationship.
Expressing feelings, thoughts, and
needs clearly and listening to each
other are essential.

Trust: Trusting each other is
fundamental. Trust is built through
honesty, loyalty, and consistency.
Support: Supporting each other,
being there during difficult times,
and celebrating successes are
important.

Empathy: Trying to understand
each other’s feelings and showing
empathy helps deepen the
relationship.

Independence: It is important for
both partners to have their own
interests, friends, and indepen-
dence.

Equality: Equality in decision-
making, sharing responsibilities,
and power balance in the relation-
ship is essential.

Harmony: Sharing common
values, interests, and goals

helps maintain harmony in the
relationship.

Flexibility: Being flexible, adapt-
ing to changing circumstances,
and being open to compromise are
important.

Fun and Enjoyment: Enjoying
time together, finding shared
interests, and having fun are
important.

Roles and responsibilities in a
relationship may vary according
to the couple’s preferences and life
circumstances.

“The man is seen as the ‘head of
the household,” while the woman
is portrayed as a supportive figure.
In dating, the man is depicted

as the ‘one who makes the first
move,’ and the woman as the
‘coquettish’ party. Marriage is
described as a union where the
husband is the head. If the man
shows jealousy and possessive-
ness, it is interpreted as ‘love,” and
the woman passively accepts this
attention. In romantic relation-
ships, the man is positioned as the
‘hunter,” and the woman as the
‘conquest waiting to happen.””’
Modern and Changing Male-
Female Relationships:

“Both men and women are
portrayed as individuals who can
openly express their emotions.
Women take more active roles

in dating and relationships. As
women gain economic indepen-
dence, a relationship model that
critically approaches traditional
marriage roles emerges. Premarital
relationships become normalized,
and the idea of equal responsibility
sharing becomes widespread.”
Media Representations of Male-
Female Relationships:

“In TV series: Passionate but toxic
love relationships are common
(‘If you’re jealous, you love me’
perception). Women are depicted
as strong but emotional; men as
tough but romantic. Love is often
associated with suffering (‘True
love forgives everything’ clich¢).
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Individualistic Societies (USA,
Europe): Relationships tend to be
more independent and liberal.
Collectivist Societies (Turkey,
Asia): Family pressure and con-
cerns about “what will people
say?” may affect relationships.
There is no single standard

for the “ideal relationship.” Some
couples embrace traditional roles;
others are fully egalitarian.

What matters is mutual happiness,
respect, and both partners feeling
free.

Relationships should be “a shared
journey of two people,” not
“women vs. men.” (Deepseek,
2025)

Conflicts in relationships are
normal. What matters is being able
to resolve conflicts constructively.
Sexual compatibility

is an important part of a relation-
ship.

Emotional connection affects

the depth and meaning of the rela-
tionship. (Gemini, 2025)

In advertisements: In home
product ads, women are portrayed
as mothers caring for children
and cooking. In finance or
automobile ads, men appear

as strong, decision-making,
managerial figures. Couples are
shown as happy and in ‘ideal’
relationships, whereas real-life
relationships are much more
complex.

On social media: Male-female
relationships are often discussed
humorously (meme culture,
‘women do this, men do that’
content). Topics like ‘toxic mas-
culinity’ or ‘princess expectations’
are treated ironically. Feminist
movements and gender equality
advocates emphasize ‘equality

in relationships,” while some
groups still defend traditional
roles.”

Traditional Expectations:

The man should be strong

and protective; the woman gentle,
self-sacrificing, and compliant.
Modern Expectations:

Egalitarian relationships based
on individual freedom and more
open emotional communication.
This conflict is often a source

of humor on social media,
everyday life, and popular culture
(e.g., debates like ‘should men
pay the bill?” or ‘how should
housework be divided?”).
(ChatGPT, 2025)

Source. Own research.

Table A6

Original Prompts and their Translations: “How does the relationship between men
and women in Tiirkiye look?”

DeepSeek

Gemini

ChatGPT

1. Influence of Traditional Patterns
Family Pressure: Practices such

as arranged marriages and engage-
ment periods are still common,
especially in rural areas.

Gender Roles: Women

Family and Marriage: Marriage
is still viewed as the fundamental
building block of society,

and the approval of elders is con-
sidered important. In traditional
roles, the man is generally

Gender relations in Turkey are
complex and multi-layered.

“In major cities (like Istanbul,
Ankara, {zmir), more modern
and egalitarian relationships are
common.
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are expected to emphasize
“honor,” handle household chores,
and childcare; men are expected
to be the “head of the family” and
bear financial responsibility.
Dating Culture: In some groups,
casual dating without serious
intentions may be frowned upon.
2. Winds of Change Urban Young
Population: More egalitarian
relationships, cohabitation (outside
marriage), and women prioritizing
careers.

Dating apps (Tinder, Bumble) and
social media have popularized
dating culture.

Legal Regulations:

Achievements such as combating
violence against women (Law No.
6284) and the right to divorce.
However, there are shortcomings
in practice (lack of punishment in
violence cases).

3. Areas of Conflict

Concept of “Honor”: Control
mechanisms over women’s
clothing and socializing.
Economic Dependence: Low
female employment rate (TUIK
2023: 32.5%), some men
adopting “I alone provide for the
household” attitudes.

Violence Issue: At least 345
femicides recorded in 2023
(Platform to Stop Femicide).

4. Landscape by Relationship
Types Marriage: Family consent is
important in traditional marriages;
in modern urban life, individual
decision-making and later mar-
riage are common.

Dating: Traditional dating expects
serious intentions; modern urban
individuals experience experimen-
tal and flexible dating.

Sexuality: Traditionally, female
pleasure is ignored; in modern cit-
ies, sexuality is openly discussed
and women are autonomous.

perceived as the breadwinner,
while the woman is seen as
responsible for household chores
and childcare. However, these
roles are gradually becoming
more flexible, and a trend toward
more egalitarian division of labor
between partners is observed.
Gender Roles: Men are expected
to be strong, independent, and
rational, while women are
expected to be more emotional,
nurturing,

and home-oriented. These stereo-
types are increasingly questioned
as women take on more active
roles in the workforce, politics,
and social life. Men are also
becoming more open to emotional
expression and participating in
housework.

Dating and Relationship Forma-
tion: While traditional arranged
marriages are declining,

forming relationships through dat-
ing apps, mutual friends, or social
environments is becoming more
common. Although gender roles
can still be pronounced during the
dating phase, younger generations
tend to communicate more freely
and equally.

Education and Career: The rising
education levels of women and
their greater participation in

the workforce have increased
their economic independence

and affected power dynamics in
relationships. Many women now
have careers and share financial
responsibilities with their partners.
Urbanization: Migration from
rural areas to cities has brought
more individualistic and modern
lifestyles, offering greater freedom
and individual choice in relation-
ships. Media and Technology:
Television series, films, and the
internet influence perceptions by
portraying different relationship
models and gender roles.

Women are more visible in

the workforce, and dating and
premarital relationships tend to be
more openly experienced.

In more traditional regions (such
as parts of Central Anatolia

and Eastern Anatolia), family
pressure, the concept of honor,
and patriarchal structures are more
influential. This makes relation-
ships more controlled and tied to
social norms.”

“Men are often expected to
provide financial security,
confidence, and protection, while
women are expected to show loy-
alty, understanding, and openness
to the idea of marriage. However,
these patterns are breaking down,
and how individuals shape their
own relationships is becoming
more important.”

“Marriage pressure is strongly
felt by both men and women.
Especially after a certain age,
questions like ‘Haven’t you
married yet?’ are frequently asked.
This pressure tends to be more
intense for women.”

“In recent years, thanks to social
media and digital platforms, dating
culture has changed significantly.
However, this also creates new
dynamics such as trust issues

and jealousy between couples.”
(ChatGPT, 2025)
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5. Intergenerational Differences
50+ Age Group: Beliefs like
“women should be patient” and
“man is the pillar of the family.”
Younger Generation (18-35):
Demand for “emotional sharing”
and “equal responsibility.”
Especially among university
youth, tolerance toward LGBT+
relationships is increasing.

6. Religious and Cultural
Influences

Conservative Groups: Premarital
cohabitation is considered forbid-
den, and “privacy” boundaries
are strict.

Secular Groups: Westernized
relationship models are adopted.
“Although women’s autonomy
is strengthening in cities, social
pressures (especially in Anatolia)
continue.” (Deepseek, 2025)

Source. Own research.

Social media and dating apps are
ransforming how people form
relationships.

Different Relationship Models:

In Turkey, alongside traditional
marriages, alternative models such
as cohabitation, late marriage, and
childfree marriages are becoming
increasingly visible.

Struggle for Equality: Women’s
rights movements and feminist
thought raise awareness about
gender equality and fight against
inequalities in relationships, which
can lead to tensions and differing
expectations in some partnerships.
Domestic Violence: Unfortunately,
domestic violence remains a sig-
nificant issue in Turkey, reflecting
painful imbalances of power and
inequality in male-female relation-
ships. Awareness is growing,

and efforts to combat it continue.
(Gemini, 2025)



