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Table 1
-
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Category The important knowledge/skills

Source
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Table 2
Research sample

Code* Country Tourism sector Work position Company 
established

No. of Em-
ployees

Note.
Source

Research ethics

Findings and Discussion

The Main Goals of Internal Organisational Communication
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Internal Communication Channels Used in the Organisation
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Figure 1
Internal organisational communication channels used according to the type of the enterprise

Source

Figure 1
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Internal and External Factors Impacting Internal Communi-
cation in the Organisation
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Table 3
Internal factors impacting internal organizational communication
Factors Hospitality sector Tourism sector Codes (n)

Strengths

channels
Weaknesses

Source.
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Table 4
External factors impacting internal organizational communication
Factors Hospitality sector Tourism sector Codes (n)

Opportunities

channels
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Factors Hospitality sector Tourism sector Codes (n)
Threats

nication

Source
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Conclusion
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Research Limitations and Implications for Fu-

ture Research
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